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ABSTRACT

As a lot of people have used electronic commerce, many shopping malls have appeared on the Interne
and the shopping information in them has been enormous. So, the need for a system to recommend product:
to customers is on the increase so as to reduce time and efforts for shopping. In this paper, we suppose a
Product Recommender System which is constructed by applying data mining techniques to web log files and

analyzing customer’s action pattern, customer’s profile and product purchase data. This
convenience that customers can get their desired information easily,

system offers
by sending e-mail or mail and

recommending web pages when they visit a shopping mall.
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