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Session 0C1.3

eManufacturing?] Driver2 4] AW 7% 2] 7|5

The Function of Information Technology as a Driver of eManufacturing

Based on the rapid development of information technology (IT) including networks, manufacturing environment
faces more customer engagement, global collaboration, greater emphasis on agility, increasing reach and connectivity
through world-wide web, and micro transaction tracking and intelligence to name a few. The new ideas of

manufacturing concept,

eManufacturing is discussed in view of IT.

In specific, a framework to identify IT

application in the product realization process and collaboration and coordination to implement eManufacturing s

proposed.
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