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(@ The emergence of e-business

Web

= Universal access

= Standards e-business

Using Internet technologies to
connect critical business systems
to key constituencies
(customers, suppliers, distributors)

T
= Data/applications
= Core business processes

= Reliabillity, security
and availability

18M e—business W&

LR LY

@ The e-business framework

Network Infrastructure
s-hased Internet

Design Target External
Services

«Web centered, multi-tier

—

Cannectors
= Access to existing data,
applications, and business
partaers

Application Programming
Model
«Common Java based
= \Write once, run anywhere
= Visual tools

£

Web Manageipent Server
= Java client hanagement

«Data services

Web-enabled Application

Clients
= Thin client model o Servers .
\\ «Server managed = Mail, collnl)or.atum.
\ data, transactions
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@ e-business solution architecture

IBM ApphcatlonFramework for e-business
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= business-to-business(B2B)
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= business-to-consumer(B2C)
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(@ 1BM Net.Commerce 2 i

-Téml\i/lmNet Commerce =2 AFE =01

e B2C "S2t2 AHAO 85% 0t IBM &2 & AIR"
» Borders Books, CD Warehouse, Duck Head Apparel, Kmart, Logo Athletic )

» Nordstrom, Paramount Studios, RE! Outdoor, Sears, Target Stores. Victoria's Secret

eB2B - R8, HX, ALY 20HHM 28 s @R

» Goodyear, Hoffman LaRoche, Motorola, ES Supply. Rohm and Haas.
> Sara Lee, Siemens, SONY, Columbia Paper, Chrysler
o JI REAM
» e—Chemicals, SciQuest
o ISP SAE MHIA NS M
+ Portal Mechanics, Cybergate, CTC (LA)
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@ Net.Commerce V3.1 =72

1M BISHS R BS 2N 18M e—business K EME

@ Commerce Suite ME2 JI&s

= Relationshp Marketing

o Product Assosiation
» Packages, Bundles, Up—sel!, Cross—sell
s Rule Based Personalization
e Auctions
= Business Integration
o Enhanced Order Process
» Quick Order, Quick Buy, Re—Orders, Scheduled Orders
» Mutople interest item list, Multile order item list
« Mail notification for shoppers
= Reporting
« Site Analyzer

¢ Commerce Reporting
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@ Net.Commerce V3 =2 Ml &
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I REGISTRATION =

STORE 8%

HTML X ¥ (Logo. image &)

STORE Homa Page

r « Product {ogo
T eImage
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T
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) ;"g 1 «Quantity Shipping Details
« 12
e <My Shipping Mothod
Place order
~Fayment ¥
eorder 8%
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IBM Payment Server
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@ Net.Commerce *ZX

e-commerce LR
[-1-PY Appilications
« Tempiate Designer
© Store/Site Manager
* Catalog Builder Tools
i C/G++ APls/Objects and |
T C Legacy Systems
w Net. me « CICSAMSMQSerias
. S
[:/A%:14 ERP Systems
L] B Management . SA;.
Shopper and Shopper Groups
s User Profie Management EDI
. € . Pricing and Discounting
L3 . Shopeart Suppliers
v . Order and kwvertory Management
T . Shipping, Taxation
a Produst
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chama othﬂ{ Payment ] o
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AWR
Optiona:
@ « Product Assistance Verttose s—;hl and Discussion

« Product Comparison _ CyberCaed

« Sales Assistance

* eWallet !
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@ 1BM2l e-business IIEUAS
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Partnering with industry leaders to deliver
e-business applications
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