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Abstract

Rapid spread of Internet, there appear so many commercial websites.
Websites are not only tools to advertise a company or a product, but also
value-added products itself. So we need a systematic approach(planning,
design, implementation) to develop a website. But existing researches on
website development have covered only technological issues such as
network and HCI(Human Computer Intercation).

In this research a framework is proposed to develop a website
systematically using database of existing websites. This framework is
composed of several stages-target customer segmentation, determination of
services on website, dtermination of business model, functinal positioning,
and evaution.
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