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CLOTHING 1,215 1,519
ACCESSORIES 820 1,025
TOTAL 2,035 2,544
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ITALY 2% MILAN, ROME, FLORENCE 9]
USA /| CANADA 39% NEW YORK, CICARGO ¢
JAPAN 7% 57, LA 9
EUROPE 25% LONDON, PARIS, ZURICH 9]
OTHER COUNTRIES 7% g, A7tz E, AEY 9
TOTAL 100%
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