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A Study on the Effects of Tariff Reduction Induced by Internet EC
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S

This study firstly aims to review the discussions among major nations and

international organizations on removal of tariff wall in EC. Secondly, it is analyzed

how the trend of tariff reduction of removal will affect an individual economy in a

partial balance analysis model on an assumed small-size economy. In closing,

political implication for removal of tariffs in EC will be presented.

The study concluded that tariff removal on Internet EC has both positive

and negative effects on the importing economy. It can improve the efficiency in

utilization of economic resources by the importing economy in the long term while

cut the financial revenue and aggravate the trade balance of importing country. It is

inferred from such a conclusion that tariff removal can lead to trade imbalance

between the Information haves and the have-nots.
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A% H JEUE §F AAAAN A2 AARELE F4H2 U A PS
AAAZRA HAe AE FAFeZA woid 39 AR 2@} YL TN
7b 7bssith 222 JEUNS AEAA AFo] ZE ABH - FHE Aol HAA
Uz T3 A TFE Al (global market) 2.2 3L U
olgld JAEY AXGAHE AnAgg 71AEANA FA o]YdS HAT Eoh WA
7NFEAAE 2L AY7IEE AT €oh. 498 F9 AAAAY S € N=E
“‘dﬂﬂgl Fof, Hg§dze me AAE Ax, dFd FF 2L nA4g, FIFY

% A

it

% -394 F o 7HA ool FolA & Urt. *Hlx}boﬂﬂl $Fe] AAAHL A
g, Anls 1‘«1 4, 270 A A5 oS, 44HY M3, A2 AFES A
Hl2o] Al F 5 A7t ojo] Fold £ 3T},

sy, &R Z1GEolA FE oldoE ETEA, £ZEOE GERE T

U4 FEAE & A4 gl Ale 7oL ogA EREo steA, BAE €A F
Fatn A AY7 55 BAZAAE sMZdr 2 g2 EAC AHE Ae A=
Abdoltt. &% AEU AAGAYI AAAH R FoEr] HaME A4 dE
A3 A= FHLS £, AAIAHE LAY F A= AT Z4F AR AW
R EFESS TEEI Aumetordt @, ojn] F8 A3=3%} OECD, UN# Z& 47
TolAde JdHR AAZANS AAAHD &d - 25 £ EHHE AT =97 Fd
AFE APH3 glon, 25 o =E0] FATHLE 7HAE Hx Yot

53 =947t H3 Qe IATE FoAAM BAREL AA Ao 42T FoE 1
3 o Digital goodst UHUZNM F3E 2Udte AAdE A7t &dstA o
FolAx e, 1997d 49 A X 7]& A (Information technology agreement)o] E+2
ol @t ARV dd FFS FRASS F3AH D Qe dF o

ol w E ATME ECO AN A FFI FA BAFEA =9 23S
%30 ECY #dd BARE i F233 F2 AT =9 FFS AHE T,
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O. AA3Ae 4% 2 A%
1. ECH Ao W4

A 2H¢ A ) (Electronic Commerce)@ "7 @8 ZARRIZES] 2 A Q) Aol A
W] g Aol opyd Fxb, S4, HAE Tste AR A ¢ AFd 7wke
Az A E B8 FEoU £9& wste EE FH VIdAHE An g

AxAAA e F8d = EDI(Electronic Data Interchange)Yt CALS(Commerce at
Light Speed)9} #& AEAHQ AxFAHE nlEse], B HIde AdEUE F8 A
A4 AA(YE Cyber Business)?t L =d], dubxoz Ayl AAAAHE Ho9
ARGARe kD AFHY AAGAR BLole AT ArdFs AT T
“(means to move data)o] EH#g o, AU HAGAHY FdE T4E 2 AA
7} vt2 Al (market)o] B 53], AF7AAE AME FHHAA AAAH BeA
stont, el Hge 7dH xuAEe] GUFTLAAN AAGA S dF FA4F
QE2 3 =31 9

TH AAGARE ARFA b 2A 71 ¥ 71d, 719 H a9, 1 B A
o2 ¥ AR 5 Y B2 BEFY S A WA V9 B 719 3 Y de

gt
01

M

AFE 7tEg2a 34, *3%‘11} of tig F&, AHolx £, AEHYY T& A A=A
TALE AHEEE Jdold @ F Atk V1A B 28ARY B e F2 AAR2YE
dH e Aoz, BAWE 5 AALE, AEAT, AY & EFdte Aoz M d
kAl oot 719 B ART HWFLE V9 AFNERY ZE AAFEHE o7¢)
t otk @A, oleg HFY Ade 27|dA ded, AHFRIE ARG A G o
g A3 NGRS FA87] A8 AAHI FALE I A7 HIEo FF S
%3] gdid Aoz o= vk AR Y R PFE 4T AR F)
o FASH do 5 dEHAS o] §F HAPAA ]’\«1 715 A A, &
FA 95 2 AEd8E $9 22 EokEAA dAAHE Fdista ok

D Foe dadANE Adeidl AxpdANSG A & E£Fet
- EDL: 98zt F@siA 75 & ez FEMAE ol &t F2 7190 AAHA &8
- CALS : AE9 AA, Mg, Aoy F5 % A7lodl ol27174x A5gdFr|el BdE Holgs &
TR e n@deoz AU BLE F7
- Cyber Business : QEuld} & o]z, 7}4H4HE(Virtual Shopping Mall) 5& /MAd3ste] Ydukin|xt
Z ddez oA ¢ AndT 3.
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A AL iR Ee dFrITel 2000 el s AxPdA NS AFFEIT v FHY
71E 1Y RoF oAastn Yt

A AAARcZ AAGANE M= e F7te wFoln, d&8H of - gAY
F7HEo] wE =2 AAS e FAolth LGHAAITLE L AHA ARG AH
NZFES g <E 1>olA HEo] ‘95l 279g oA 20003 39009 & &
Ao ojg oz MY Yut

w2

ojf ol

<E 1> AAY A8 BAR ARTE 2 R 2¥
(29 : o)
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SR
o] 7} - 11 | 16 | 20 | 24 29 34
A EAN o7 | 2aa | s | 2200 | 3900 | 6000 | 7000
A

A8 LGAAATY.

1 "=

mx& gl JAAAYY FHE steA e AF L Jee] dE FUrERY
71 @A Q= Z7loltt. mlZ 9 IDC(nternational Data Corporation)S HAzAA Tt
271 96 26992 2dA 973 100932 FUete AAA IR 0.05%E HF
a3, 2001l 22009232 F3sly AAAARTGY 1%S FHE Ao 43t
I A

nx& AZEYO] AdF BASE A Huid Az, AAHnY FAHE B
et o, 93}, g 5 ZHE AYdA= HAd AYEE 233 o FF o

E
e ARAAN AUl A3 Feie 9NE sn At Aoz YAum Yt
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<E 2> §99 AHU AARAY AFFR
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=7} 1995 | 1996 | 1997 | 19989 | 1999 | 2000 | 2001
=4 - 0.02 0.18 0.83 3.03 742 13.20
g = 0.02 0.15 0.65 197 4.90 8.42 10.58
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=24 37t 0.01 0.08 0.38 1.15 2.93 515 6.71

) = 2 0.01 0.05 0.22 0.70 192 3.69 5.32
71 0.01 0.08 0.41 1.37 3.96 8.02 12.25
Z A 0.05 0.39 1.93 6.53 18.63 37.34 56.36

A8 : EUROBIT.

(3) 9=
YE3} o} - BixY FHEL AR F AN AR H&3 AAGAY S5 F
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AARQD FAo HFo B8 FF AA F7Hd Aol
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