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S~Credit Scoring Model
SFair, Isaac
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Credit Scoring Model
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S—Re-selling, Up-selling 722} 31 cross-selling
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RFM Model: Recency
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RFM Model: :y’fUH VA9 o=

1. 2t 1A-& 389 RFM ZZto) nte} 57)¢] 2§22 Yt
2. Zt RFM M3 < "HZE $HES YFdloq W3E 54
Cell RFM Number Number Response
Position cell Mailed Responses Rate
1 555 320 31 9.69%
2 554 320 30 9.38%
3 553 320 28 8.75%
4 552 320 20 - 6.25%
5 551 320 19 5.94%
6 545 . 320 26 8.13%
125 111 320 0 0.00%
Total 40,000 711 1.51%
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RFMS RFME
MESHA @2 [ AEZa [
UESIWE 1,000,000 264,000
SHZ ZHI8 743 748
S Hig 74,000,000 19,536,000
F0HHIS 1.51% 3.45%
POHXES % 15,126 9,121
T P OHY 4,5008 4,500
& 40 68,067,000 41,044,500
2= 012 (5,933,000 21,508,500
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Database America (1)

R~ Geomarketing
R>ProfitZone
RAxeuiAY ARE 4
R~ 165 million 4=¥] 2} and 11 million A} 3
A RFY AT AR
R~ Data enhancement
R-Aabah A5 ASAR A5 AR A ALAFR o],
FYTF F 707 A _
R-AFY A A3 S, AF (SIC code), T4, W& Y, BG4 AH]
AF, AHAE F
B~ TELE-MAX PLUS: A3 % (A2 A9 MEE m18])
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LR -HlolH:
Database America (2)

R>Merge/Purge services

R> Analytic services
R~ Profile modeling: 7] & 3L 7“ A5} 7V A AA o AL u=

P>Response modeling: 7] = =E A2 nAA Bt 5832
DM$ I¥

R Customer segmentation

R Product affinity study: 33} &vf) 7}5A & ‘ﬁ]%
R Penetration analysis: A 98 o A| -

®> Any customized analysis

®>Target Marketing Database
R Telemarketing
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B> Lifetime value of a customer © ‘
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AAGY7HA (1)

3XET

1XEE | 2XHES
o]
12M0] == 1,000 300 9
DM Beg 30% 30% 30%
o XS 10,000 10,000 10,000
Zpo0! 10,000,000 | 3,000,000 | 900,000
BHSH| (70%) 7,000,000 | 2,100,000 | 630,000
ole!
EX) 3,000,000 | 900,000 | 270,000
solg 1.00 1.10 121
Z0)10] sTHIIX 3,000,000 818,182 223,140
=& gl 3,000,000 | 3,818,182 | 4,041,322 }
1J240] TA IR 3,0003 3,8188 4,041 3
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AAFY7HA (2)
IREE | 2XHET | 3XET
%9
1MOf =~ 1,000 500 250
NN HERE 30% 50% 50%
" (=N 12,000 12,000 12,000
20 12,000,000 | 6,000,000 | 3,000,000
EHSHI (70%) 8,400,000 | 4,200,000 | 2,100,000
MBIA ST (10%) 600,000 300,000 150,000
o1&l
014 3,000,000 | 1,500,000 | 750,000
aois 1.00 1.10 121
S0l S 3,000,000 | 1,363,636 | 619,834
=5 ol 3,000,000 [ 4,363,636 | 4,983,870
U240| WAILXI 3,0008 43643 | 49843
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