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The purpose of this study was to examine consumer’s attitude toward apparel home
shopping and the current status of home shopping,

The present study was implemented by normative-descriptive survey method with
questionnaire. The subject of the study was women residing in Seoul. The number of
respondents is 600 and their age covers between 20 to 60 years.

The resuits of the study are as follows;

1,

Women in their 20's showed the highest degree of favour toward home shopping,
and the higher academic career they had, the higher degree of favour they had,
and the students and those with a professional job showed a higher degree of
favour toward home shopping then the housewives and those wigh a non-pro-
fessional job.

. For underwear, those in their 20’s and 30's showed the higher intention of buying,

for men’s suit / women’s two-piece and women’s casual single-item trousers, those
in their 50’s showed the highest byuing intention.

. The group of those in their 50's perceived that efficient information gathering is

the best benefit of home shopping. Student group showed the ghighest degree of
perceived benifit of the factors of autonomy and convenence in byuing, and of
cheap expense /easiness .

. In case of those in their 20’s, they perceived the risk factors related to delivery and

size of a product highly but perceived the risk factor related to buying method
most lowly. The group of those below high schoof graduation showed the lowest
perceived degree of the risk, in general,

. The group having the higher level of clothing involvement showed a higher favour

toward buying clothig by homeshopping than the group havingthe lower level of
clothing involvement, The group having the higher clothin involvement showed
the higher buying intention for the items of women’s casual single-item trousers
and socks /stocking, the group having the lower clothing involvement with showed
higher buying intention for item’s of men's suit, women’s coat and women's two



piece,

. For the benefit factors of information security /efficiency of budget establishment
and convenience in buying, the group with the higher ciothing involvement had
higher perceived degree than the group with the lower one, The group with high
clothing involvement showed the higher perceived degree of the risk than the
group with low one, And, the group with the higher personal-related shopping
behavior showed the higher perceived degree of the risk than the group with the
lower one.

. Catalogue is the most using medium which gave consumers motivation for home
shopping, ‘sonvenience is the major cause for apparel home shopping. ‘reasonable
price’ was perceived pretty highly(26.5%) by consumers as a benifit factor of ap-
parel homeshopping compare with 1992(9,1%),

The results of the study says there is a needs for quality improvement of the
products and veriety in order to answer the different needs of the consumer whcih
is different according to consumer’s characteristics in many aspects
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