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A study on the rate of product value in relation to consumers' psychology
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RELIABILITY ANALYSIS — SCALE (ALPHA)

Reliability Coefficients
N of Cases = 54.0 N of Items = 3
Alpha = .6890 (HMEZI gCf)
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M A3 54 1 5 | 3.24 97
A A4 54 1 5 | 2.30 1.00
AX| A5 54 2 5 Jﬂ 75
Ax K5 54 T 5 [%.e 85
A5de 54 1 5 | 296 93
HEM7 54 2 5 3.76 .61
AZAg 54 2 5 (3 73
HA&9 54 1 5 07 .90
Hoj&4 54 i 5 | 311 92
B3 54 1 5 | 367 75
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CH A 54 3 10 1.99
oIz 54 1 9 | 475 1.78
SAZ 54 2 10| 5.87 1.85
A1 A 54 1 8 | 5.02 1.43
20rL 54 2 10 | 5.98 1.89
Hejd 54 2 10| 5.94 1.66
E{H 7} 54 1 8 | 4.04 1.78
s 54 2 10 | 5.46 1.80
EX| = 54 1 10 | 5.56 214
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