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Semiotic Analysis of Window Display
— Clothing Store Windows —

Gil-Soon Park and Ju-Yeon Lee®
{Chunnam University, *Kwanju Health College)

Members of modern culture communicate by receiving and sending information o a
variety of cultural elements. Communication refers to an act that expresses a thought,
knowlege, information, emotion, or belief between two or more organisms.

As defined by Albert Smith, culture is composed of signs that we learn and hold in
common and that are indivisibly related to communication,

From this perspective a windows disply is not simply a place to promote sales, but ad-
ditionally a visual communication of current social and cultural perspective transmitted
by the objects and their creator to the consummers,

Communication is generally a transmission of information, ideas, and emotions which
are encoded into signs such as verbal language, letters, and pictures. These messages
are transmitted through verbal and nonverbal language and meanings are interpreted by
others,

The study reported here is to analyze the symbolic meaning of communication in
clothing store window displays, and the method of analysis is rooted in the disciplines of
semiotists like F. de Saussure, Charles, S Peirce, Roland Barthes,

The research is classified into men’s formal wear, men’s casual wear, women’s formal
wear, and women’s casual wear. The displays of each store window were photograped in
summer, 1996,

The samples of each window displays are classfied by signifiant and then analyzed for
visual signs by signifie.

The resulting research indicated that the individual style of each store, ie: men’s for-
mal wear, men's casual wear, women’s formal wear, and women's casual wear, is dis-
tinguished by its window display. This means that the sotres announce their signifiant
manifest, social economic inference, lifestyle, tastes, and age groups, according to what
they display in their windows,

As previously mentioned, window displays are not just one way transmitters, but
rather a place where style is displayed and the interchange of convention and culture
can occur in a society.
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