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Abstract

Since the primary purpose of Information
Engineering focuses on transaction or operation
processing, various information needs acquired
in Information Strategy Planning phase are not
properly utilized from the viewpoint of decision
support systems development. In this research,
we suggest a case-based reasoning application
that supports initial Data Warehouse Modeling
by expanding the activities in Information
Strategy Planning.
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Company Name: HHH Inc.

Industry: Film Distribution

Number of Emplovee: 2000

Strategic Concepr: Increase Customer
Satisfaction

Index: Customer(0.9), CS(1.0),
Customer Satisfaction(1.0)

Concept Type: Goal

Information Needs: Customer rating details,
Customer complaint volumes by reason,
Average customer rating by store,
Average customer rating by film category

iDWAL: [CUSTOMER<= Rating, Film Category,
Store],
[CUSTOMER COMPLAINT<=Reason]}
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