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Abstract

Marketing information system{( MKIS ) is the complex of man, machine,
and procedure for the efficient circulation of information which supports
the marketing management. According to the recent research that describes
how MKISs are used in the firms, marketers have felt the lack of
satisfaction wusing MKIS, Many firms are not connecting their marketing
plans with their enterprise information system plans for competitive
advantages, Under the global competition, marketing is a main factor to
survive and organizations must form a conclusion of MKIS's operation.
Marketing captures information about the external environment in terms of
sales forecasts, customer orders, shipments, and product pricing. In an EIS
environment, marketing executives need a knowledge of surrounding
environmental factors, a vision of their responsibilities, and an
initiative to cope with changes. Marketing executives can benefit from
employing EIS,

So, MKEIS ( MKIS in terms of the superiorities of EIS’s features ) is

more appropriate to the satisfactdry marketing management., MKEIS has two

possible concepts. One is an exclusive information system for marketing
executives and the other is a module of the EIS for chief executive
officers that deals with marketing internal or external data. In this

paper, we suggest the concept of MKEIS, the comparison of MKIS's which are
marketing DSS (MKDSS), marketing ES (MKES), and MKEIS, We also develop a
prototype MKEIS using an EIS software package.
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